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I am a regular buyer of children’s clothes. For this reason, I have become a customer for the various businesses that deal with children’s clothes of different fashions. In my selection of the clothes to buy, there are several factors that I consider before buying to satisfy my taste of the clothes. There are also some advertisements on the clothes I buy that attract my attention while others do not. A type of advertisement plays a big role in helping me determine whether it suits my needs based on my children’s gender, age. 
Influences for the Clothes I Purchase
One influence is the ability of the business to give me a chance to fine-tune the products I buy according to my taste. Secondly, I love a business that allows for direct purchasing of its products by customers through websites. Through the websites, I do not have to incur sales taxes. Additionally, most purchases made through websites are accompanied by free shipping. The third influence that I consider is a variety of inventory such as t-shirts, shirts, and jeans.  
Advertisements that I Pay Attention to and one that I do not Pay Attention to. 
Most clothes that I prefer for my children are fittings. Some of the slogans that I have come across when buying the clothes that attracted my attention and gave me a desire to pledge my loyalty to their sales include, “Smart Fittings Clothing,” “Super Child-Fittings Boutique” These are some of the advertisements that initially attracted me to purchase in my favorite companies. Most clothing companies that I came across mostly emphasized styles but these companies were more interested in fittings and styles as well. These two companies have websites where one can create a profile and trade on clothes of their interest. One of these companies has started sending newsletters to their loyal customers at an individual level informing

them of availability of clothes they had earlier purchased. This is a nice move and I find it interesting because it is recognizing its esteemed customers. This is as opposed to the countless fashion advertisements that are based on gimmicks for example endorsements by celebrities and trends exploitations rather than providing information. For this reason, I do not pay attention to provocative advertisements from companies such as Adidas or Nike, despite that I have most of their products (Paunoska, 2020). 
	Although I love their types of advertisements, I do not prefer buying from the two companies because of their high prices. Most of their clothes cost higher than normal prices. For example, they sell shirts at $90 and jeans at 100$. They always send me emails every week informing me about the new clothes and individual updates on styles. I have been their customer for three years. Despite this, I only buy from them after their notifications about the occurrence of significant sales. In this case, I consider a sale which offers at least a 35% discount. I have always bought from them whenever they advertise promotional sales. 
	Since I want to nurture my children to be academicians in their professionals, I would like to make it a habit for them to dress professionally. I want them to be used to suits and official outfits. To attract me more to their products, advertisements should be such that they understand me and my desires as their customer. They should send to me good values of their products accompanied with reliable information. I value this aspect of advertisement very much and when put in place, I will be very much attracted to their sales (Campbell & Farrell, 2020). 
In conclusion, advertisement is a very essential element in business. Through it, the business gets to win or lose customers depending on how it satisfies them and their needs. An advertisement should therefore be more customer-centered than business-centered if the business is to be successful in its operations. 
Examples of Ads I would pay attention to
1. Ads that use animals in sending a message. For example, I would be more attentive to a monkey smartly dressed in an outfit. 
2. Ads that replace part of their brand name with an adjective. For example, "Smart Fittings Clothing" could be named “Smart Fittings Clother.”
Examples of Ads I would not pay attention to
1. Ads that use celebrities. The Ads look more exaggerated. 
2. Ads that have small-sized fonts in their writings. These make it hard for me to pay attention to them
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